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CFS formulates
Food Safety

Control Measures
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Consultation mechanisms are in place to solicit stakeholders’ views in formulating food safety policies



Partnerships

Effective communication with stakeholders
is of the utmost importance in the area
of food safety. The CFS must disseminate
understandable information in a transparent
manner and at the appropriate time for
the stakeholders to protect themselves
against, or to reduce, any food related
risks. Communication is a two-way process.
Through

learns about the views of the stakeholders,

interactive exchanges, the CFS

and the stakeholders obtain information
they need and voice their concerns. Effective
communication is a prerequisite for building
up a trusting and constructive relationship
between the Government, the public and
the trade, and it is only with such

that the highest standard of

food safety can be achieved.

The CFS strives to be proactive, transparent
and timely in its communication with the
public and the trade. The CFS emphasizes
on understanding public perceptions.
The CFS communicates with stakeholders
regularly through suitable channels with clear
messages that go straight to the concerns
of the audience; and timely and friendly
communication is particularly critical at times
of food incidents to avoid confusion and
unnecessary panic. To keep enhancing its
communications with stakeholders, the CFS
is placing increasing stress on evaluating its

communication endeavours.
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Stakeholders’ Eyes

Only when the CFS is cognizant of the interests

and expectations of the stakeholders, in
particular those of the public and the trade,
can it address their concerns properly in its
communications. A variety of participatory
initiatives have therefore been put up to
actively engage different stakeholders in

deliberative and interactive dialogues:

Capitalize on the

focus group meetings for
consumers to express their views on the
focus and priorities of the CFS and for
the CFS to seek their views on legislative
and other proposals to enhance food
safety

Conduct to obtain
comments of the public on the work
of the CFS and on various food safety

issues
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The CFS held a press conference with Consumer Council
to release results of joint research studies on labelling of
allergens in food
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Hold the Trade Consultation Forum for
regular exchanges and discussions with
the trade

Establish the Expert Committee on Food
Safety for professionals, academics,
members of the trade and consumer
groups to deliberate on major food
safety control measures

Collaborate with the Consumer Council
in conducting food safety research on
topics commanding consumer interests,
e.g. study on labelling of allergens,
trans-fats

Reaching Out
to Stakeholders

While

channels

traditional communication

may have been widely

accepted, the CFS has been developing
multiple communication avenues to
extend our reach in promoting speedy

and interactive exchanges:
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Dr SP Mak, Controller of the Centre for Food Safety,
discussing food safety issues with members of Consumer
Liaison Group at a focus group meeting, together with
public health physician, food scientists and health inspector
from the CFS
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Utilize the Food Safety Electronic
Information Delivery System (FSEIDS)
which delivers by email up-to-date,
user-friendly and important food safety
information, such as Food Alerts, to
registered members

Deliver food safety information in a lively
manner through TV programmes and
radio announcements

Contribute to local newspaper columns
to explain important food safety related
concepts

Launch the online newsletter of Food
Safety Focus to update the trade and the
public on recent food incidents and food
safety information

Significant information flow between
CFS and stakeholders:

m Handled over 4,000 enquiries
m Issued over 100 press releases
m Conducted over 40 press

conferences and about 40 media
interviews
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Trade representatives are actively participating at the
regularly held Trade Consultation Forum
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B Conduct consultation forums and public
meetings for the public and the trade
to engage in direct communications with
the CFS

B Hold discussion meetings with trade
representatives to exchange views on
details of proposed legislative changes

Regular and Timely
Communications

At times of food incidents, the CFS strives
to provide the public and the trade with
accurate, speedy and easy-to-understand
risk information and advice through mainly
press briefings and food alerts, so as to avoid
information vacuums and unnecessary panic.
In addition to such communications, the
CFS appreciates that regular and planned
communications are important in building a
trusting relationship with stakeholders. The
CFS therefore has formulated a comprehensive
communication strategic plan to set out the

CFS’ communication initiatives and goals:

B Release results of food surveillance on
a regular basis, e.g. announce results of
the routine food surveillance every two
months, supplemented by results from
targeted food surveillance and seasonal
food surveillance in between

H Announce findings of risk assessment
basis, and
forthcoming research topics are also

studies on a regular
announced. Risk assessment studies
with findings announced in the first half
of 2007 include Natural Toxins in Food
Plants, Undeclared Peanut and Tree
Nut Allergens in Prepackaged Foods,
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Nutrient Values of Fruit and Vegetables,
etc.; and the CFS is also working actively
on a series of studies, including Transfat
in Indigenous Food (collaborate with
Consumer Council), Levels of Mercury
and Methylmercury in Different Fish
Species, Aluminium in Fried Fritters,
Bakery and Snacks, etc.

To keep enhancing the effectiveness of our
communications, the CFS has been investing
in monitoring and establishing systematic
evaluation mechanisms for its communication
initiatives. Built-in project-based evaluation
mechanisms are in place in relation to
eg.
questionnaires, post-event visits to partner

individual communication activities,
organisations. In addition, the CFS is working
out specially designed opinion surveys for an
understanding of the public’s overall views on
the work of the CFS. The information gathered
will be analyzed and applied to secure

continuous improvement of our work.
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