THE HONG KONG CODE OF MARKETING AND
QUALITY OF FORMULA MILK & RELATED
PRODUCTS, AND FOOD PRODUCTS FOR
INFANTS AND YOUNG CHILDREN
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Background To Setting Up of
The Taskforce
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Background to setting up of the

Taskforce R{IIE=/|\ZH

® The Secretary for Food and Health  ®
chairs a Steering Committee on
Prevention & Control of Non
Communicable Diseases (SC).

® The SC endorsed the Action Plan ®
proposed by Working Group on
Diet and Physical Activities in Feb
2010.

® One of the actions is to develop ®
and implement the Hong Kong
Code of Marketing of Breastmilk
Substitutes, in view of the very
aggressive marketing of FM in
Hong Kong, which contributes to
the low BF rates in Hong Kong.

- (Breastfeeding is fundamental to

/// healthy eating)
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Strategic Management Siructure of
Steering Committee <
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Steering committee B EZFEE

Working groups T {E/]\é8

Diet and physical Injuries and alcohol
activity misuse
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Remark: The tasks on control of tobacco use, cancer and poison control are taken up by the DH's Tobacco

Other priority areas

Control Office, Cancer Coordinating Committee and the Hong Kong Poison Control Network respectively.




The Taskforce on Hong Kong Code of Marketing

of Breastmilk Substitutes p
e8I CHmiESTFRIEE /A
® Set up in June 2010 © R_EB—EFF/NAMII
® Membership: Representatives from © KEBEEKERYAEER B
FHB, CFS, Office of Communications ML ZE 5 /IJ\ - B EFEERE
Authority, HA, Consumer Councill, mazE - BirEEE - BHEEZ
professional bodies, academia, NGO BEE  BHXERE - SR MK
FF AR BRI
® Terms of Reference
> To develop and promulgate © HitEsEE
the Hong Kong Code of > HETEBEHREESIN
Marketing of Breastmilk FmiH E<F Rl
Substitutes (the Code) . 2T = Z 45 |V BE s
> To develop a system for UE’]LH =D
monitoring compliance of the . EERPH|METER
Code

- To monitor the
/ Implementation of the Code



Article 1 —Title of the Code
Article 2 — Aim & Scope
Article 3 — Definitions

Article 4 — Information &
Education (to the general public,
pregnant women & mothers)

Article 5 — Promotion to the Public

Article 6 — Promotion in Health
Care Facility

Article 7 — Information &
Promotion to Health Worker

Article 8 — Labelling
Article 9 — Quality Standards

Article 10 — Implementation &
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Hong Kong Code of &l Y M HEZEm

Marketing and MBI EmBVBEER
Quality of Formulo on = <F Al

Milk and Related
Products, and Food
Products for Infants &
Young Children



To conftribute to the provision of
safe and adequate nufrition for
infants and young children by

(a) protecting breastfeeding

(b) ensuring the proper use of
formula milk and related
products and food products
for infants and young
children up to 36 months

Through ensuring

adequate and unbiased
information, and

appropriate marketing

Does not interfere with sales

.\.-u-

B8 (a) e ELERE
u&(b)ﬁﬁﬁﬁafj‘ﬁ}} @B
3 9518 B 2= on & L 361
HU N ENEWNEm

EBT D NARBRER

AEBEE SRR T
BISEEE
BBNFIR LD R R
R -

ATFRES



Marketing Practices SHEF L

Quality & Labelling of e ir o ee e
Desigrzlc’red prodt?c’rs: feE EmPmE MRE:
Infant Formula =32 sk
Follow-up Formula (for up RABRISY (ERE36E
to 36 months) =)
Formula milk related - o
products (feeding bottles, BC75 93 7H R 2 i
feafs, pacifiers) (W37R ~ W)l K Z2 gl )
Food products for infants & gRfEI e O

young children



M&Ds should NOT
Perform / sponsor educational
functions
Produce / distribute / sponsor
Informational & educational (I&E)
materials related to breastfeeding &
Formula feeding & nutrition
M&Ds may
Produce product information,
accessible to the public upon
request, through
M&Ds' website
Retailers
Healthcare facilities
Produce / distribute / sponsor I&E
materials on other child health
matters
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M&Ds of Infant Formula, Follow-up
Formula, Related products 225 RER A
BREHNAEREMmNEEE M HEHE

M&Ds of Food products for children <
3 years
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*No advertising in mass media, e.g., TV,
radio, newspaper, magazine, bus body,
internet, etc. FREEEARBBIZRETES
B flNER E5 - s - Mis - B E&E
5 - DA% 0O

*No promotional sale, e.g., special display
at retail outlet, no discount coupons, tie-in
sales, prizes, gifts, premium, rebates, loss-

leaders, etc. FREFEREHEE - AINEEIE
B s
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‘No free samples to anybody RFE@{E1a] A
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*Advertising & promotion allowed,
subject to conditions £ NAIER K - oI DU
TESEENEH:
-not in health care facilities ~EEE
HENET

MR

free samples are allowed but not in
health care facilities A EEEHEA R
HEeERm

No activities involving infants, young children, pregnant women and mothers of
children aged 3 years or below should be performed or sponsored (e.g. baby
crawling competitions, mother craft activities) FEETH RER - 57 - 2HEE=mALL
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No personal details of infants, young children, pregnant women and mothers of
children aged 3 years or below, should be obtained directly or indirectly (e.g. joining
mothers’ club) AEE ZESEEIRFER - 21 k=1t/NE A3 41 5 &8 78 18 A ZF i




M&Ds should not —

(a) Provide free or l[ow-
cost sup]plles of
designated products;

(b) Donate / distribute free
gifts (e.g. pen,
calendar, poster, note
qu' growth chart,
oY); equipment or
services which
promote designated
products

(c) Promote or distribute
products via health
workers
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M&Ds should not offer

Any gift or benefit to
health workers or
associations (except
sponsorship for CME &
research grants)
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M&Ds may provide

Designated products only for
professional evaluation or
i’eselarch at the institutional
eve

Scientific and factual
information materials about
designated product

Sponsorship for CME activities,

subject to conditions
underpinned by 3 principles:

Preventing the sponsors
from influencing the
activities

Disclosing the sponsorship

Avoiding promotional
activities within the venue
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Formula Milk and
related products:

The label should nof
create an impression
that the product is
equivalent to,
comparable with or
superior to breastmilk or
breastfeeding
No photograph,
drawing or graphic
presentation other than
for illustrating methods
of preparation is
allowed
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Target for monitoring: BRIl -
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M&Ds RS KD IHE
AIMs:
to educate non- SHY

compliant M&Ds

to generate statistics
on the state of
compliance and
time trend
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An Advisory Panel (AP)

To oversee the monitoring
system

considers surveillance data /
regular survey reports from
CFS and DH

complaints from the public

Comprises a small
membership drawn from the
Taskforce

Secretariat served by DH, with
support from FEHD

The Monitoring System

Passive approach — complaint
system

Active approach —
surveillance / regular survey
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The complainant submits @
complaint

M&Ds involved informed and
given a chance to provide a
written response within 21
calendar days

The AP considers information

from
the complainant
the M&D
other sources as deemed
appropriate

The AP makes a decision
substantiated
not substantiated

Refer to relevant Government
departments in suspected
cases of violations of existing
laws
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FEHD

Conftinue existing
surveillance of

food label

Quality, including

composifion
Conduct special study on
the nutritional
composition of infant
formula and follow-up
formulain 2012 & 2013

Blg .
Monitoring advertfising
activities
Carry out studies in
collaboration with
Consumer Councill,
NGOs or academics
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If a complaint is substantiated,
DH will issue an advisory letter
and remind about the
requirements in the Code. Ifitis
not substantiated, the Secretariat
will also inform M&D of the result.

In the case of any suspicion of
violations of existing laws, AP will
refer the matter to the relevant
Government departments for
investigation and follow-up
actions including legal actions
under the existing laws

The AP will regularly publish
reports on the number of
advisory letters issued and the
number of M&Ds involved. The
names of M&Ds involved will be
kept confidential.
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Public Consultation
Start date: 26 October 2012
End date: 31 December 2012

Date of Issue (Tentative):
2"d Quarter of 2013

Date of Implementation
(Tentative):

4th Quarter of 2013
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The End




